Vikten av att naringslivet ar med i den grona omstallningen

och hur det kan starka varumarket

Hagainitiativet &

Nina Ekelund, generalsekreterare Klimatledarskap i ndringslivet 7 - 4
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STRATEGI FOR 2020-TALET

POLITISK PAVERKAN

Hagainitiativet
pé&verkar politiken i
Sverige, Norden, EU
och varlden.

WALK THE TALK

Hagainitiativet ar
fransparenta genom att
redovisa klimatpaverkan
och arbeta med
vardekedjor.

AFFARSNYTTA

Hagainitiativet bidrar till
foretagens affarer och
visar affars- och
klimatnytta.
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YCONCERNING PICTURE[!;
SDG PROGRESS AT THE MIDPOINT:

@ ON TRACK
() MODERATELY OR SEVERELY OFF TRACK
@ STAGNATION OR REGRESSION

BASED ON AN ASSESSMENT OF SDG TARGETS WITH TREND DATA.



Global Risks Report 2023 WORLD
ECONOMIC

Top 10 Risks FORUM

“Please estimate the likely impact (severity) of the following
risks over a 2-year and 10-year period”

2 years 10 years
1 Cost of living crisis Failure to mitigate climate change
is rs g ather : F :
) Natural disasters and extreme weather Failure of climate-change adaption
events =
g : Natural disasters and extreme weather
3 Geoeconomic confrontation Rt =
svents
4 Failure to mitigate climate change Biodiversity loss and ecosystem collapse
5 Fesien fsoca eonesion and o Large-scale inveluntary migration
societal polarization He-se Ty mig
6 Large-scale environmental 6 i T
damage incidents Natural resource crises
T : : Erosion of sacial cohesion and societal
7 Failure of climate-change adaption polarization
8 Widespread cybercrime and Widespread cybercrime and cyber
cyber insecurity insecurity

Large-scale environmental damage

10 LLarge-scale inveluntary migration Foiderts

Risk categories
mmm Cconomic mmm Environmental s Geopolitical == Societal = Technological

Source: World Economic Forum, Global Risks Perception Survey 2022-2023






Vad dr naringslivets roll
i klimatomstallningen?



KRAFTIG OKNING AV ANTALET
FORETAG SOM HAR MAL FOR ATT
HALVERA UTSLAPPEN VAR TIONDE AR
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* Ambitionsindex 2023 lanseras i host.




Era kunder prioriterar klimat!

Uppfyllnad av Hagainitiativets klimatmal 2020

Sveaskog (Basar: 2005)
McDonald's (Basar: 2010)
Folksam (Basar: 2002)
Coca-Cola (Basér: 2010)
HKScan (Basar: 2003)
Lantmé&nnen (Basar: 2009)
Axfood (Baséar: 2009)

Létbergs (Basar: 2005)

Stockholm Exergi (Basar:
2010)

Stena Recycling (Basar: 2008)
JM (Basar: 2010)

Preem (Basar: 2008)

HAGAINITIATIVETS MAL TILL 2030

Scope 1 - nettonoll

Scope 2 - Atervunnen eller fémybar energi
Scope 3 - Ambition att halvera klimatpéverkan
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Varfor prioritera klimat?

VARUMARKE OCH KUNDLOJALITET 5,4
EMPLOYER BRANDING 4,8

UTVECKLING AV NYA PRODUKTER OCH AFFARSOMRADEN 4,1

RISKHANTERING 3,5
NYA FINANSIERINGSMOJLIGHETER 3,2 .
" KLIMATARBETE,

‘ AMER LONSAMT!

RESULTATRAKNING 2,8 e
Hagainitiativet 4
KOSTNADER 2,6 Kimatiedarskap | naringsiver I
LAG POSITIV STORST POSITIV

EFFEKT EFFEKT



Undersokning bland Sveriges
20 storsta mediebolag

DESKTOP RESEARCH - EN OVERGRIPANDE OGONBLICKSBILD

VAREN 2023

JCDecaux



Sveriges 20 storsta mediebolag

Google, Meta, Telia, Bonnier News, Nent Group,
Schibsted, Posten, Discvery Networks, Clear Channel,
Bauer Media Group, Mediekompaniet, JCDecaux,
Microsoft, Snap Inc., Ocean Outdoor, TikTok, SDR,
Stampen Group, Acast och Aller Media.

JCDecaux



Undersékning bland Sveriges 20 stérsta mediebolag

Har klimatmal i
inje mea

1,5-gradersmalet?

JCDecaux



Undersékning bland Sveriges 20 stérsta mediebolag

Redovisar sin
klimatpaverkan?

l__
JCDecaux ... TRANSFORMITY




Undersékning bland Sveriges 20 stérsta mediebolag

Redovisar
atgardsplan?

—
JCDecaux




Undersékning bland Sveriges 20 stérsta mediebolag
SAMMANFATTNING - EN OVERGRIPANDE OGONBLICKSBILD

Laget med klimatansvar bland
mediebolagen just nu?

- Knappt halvbra, men med stor
potential!

JCDecaux



Vad kravs av foretagen
de narmsta aren?



-55 % till 2030



Nu hdander det!
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TACK!

Nina Ekelund
nina.ekelundehagainitiativet.se

Hagaii ivet
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